
Your essential guide to the very 
best in life, Beijing Tatler runs 
the gamut of high-end living, from 
smart parties to fine dining, from 
international fashion to luxury 
travel. We show you the world’s 
most glamorous people, exot-
ic places and desirable objects 
via exclusive features that are 
insightful, entertaining and pre-
sented with style. Distinguished 
by wit and savoir faire, Beijing 
Tatler is the indispensable ti-
tle for the city’s sophisticates. 
Rate Card for 2009 Our well-
heeled readership shape opin-
ions and trends across the region.
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GENERAL CONDITIONS AND TERMS OF ACCEPTANCE
01. Requests for adver tising space must be 
accompanied by a signed insertion order made out 
to Beijing Matterhorn Advertising Company Limited 
#911-16 China Central Place, Beijing.
02. The Publisher reserves the right to edit, revise, 
reject or cancel any advertisement at any time.
03. The Publisher will not be liable for any errors 
or omissions resulting in consequential or other 
loss or damage of any kind whatsoever (whether 
anticipated or not) whether occasioned by (i) failure 
of any advertisement to appear on the specified 
date (or at all); (ii) errors in any advertisement 
published; (iii) errors in key numbers; (iv) changes 
made after closing date; (v) colour quality or errors 
appearing in advertisement which are placed after 
our published deadlines or due to late delivery of 
digital film from the advertiser or his designate; (vi) 
or for any other reason whatsoever.
04. All advertisements are accepted and published 
by the Publisher upon the representation that the 
agency and/or advertiser is authorised and is able 
to grant rights to publish the entire contents and 
subject matter thereof and that such publication 
will not violate any law or regulation or infringe 
upon any right including without limitation right of 
privacy, decency and intellectual property. If the 
agency is making an advertising related request on 
behalf of the advertiser, the agency confirms that it 
is authorized to bind the advertiser to any resulting 
commitment. In consideration of the Publisher’s 
acceptance of advertisements for publication, the 
agency and/or advertiser will jointly and severally 
indemnify, defend and save the Publisher harmless 
against any and all loss or expense resulting from 
claims or suits or loss or damage based upon the 
contents or subject matter of such advertisements 
including, without limitation, claims or suits for 
libel, violation of right or privacy, plagiarism and 
copyright infringement.
05. Adver tisements must be inser ted within 
one year from date of f irst inser tion to earn 
frequency discounts.
06. In the event of material insertion instructions 
not being received by the published deadline, the 
Publisher reserves the right to repeat a previous 
advertisement of the same size or to run a house 
advertisement for which the advertiser will be 
liable for full payment.

07. Cancellation of an advertisement order will be 
accepted only if it is received by the Publisher, in 
writing, not later than close of business six weeks 
prior to the first day of publication. Any cancellation 
made after this deadline will render the advertiser 
and/or agency liable to pay the contracted rate in 
full for the cancelled advertisement whether or not 
it is published.
08. If the advertiser or agent gives notice of 
cancellation or reduction of any part or portion 
of the work contracted for, then any preferential 
rates and/or position protection originally agreed 
shall cease to apply and the normal rates as 
set out herein shall apply instead. Likewise, on 
cancellation or curtailment by the advertiser or 
agent of a contract for a number of advertisements, 
any preferential rates and/or position protection 
shall cease and the normal rates as set out herein 
shall apply to advertisements or insertions already 
used up to the date of cancellation or curtailment.
09. The Publisher reserves the right to destroy all 
digital files, transparencies, photographs or other 
material after a period of six months. Such material 
will not be returned to an agency or advertiser 
unless requested in writing.
10. While every reasonable care is taken, neither 
the Publisher nor its agent is responsible nor 
liable for any loss or damage to digital f iles, 
transparencies, photographs and other material 
submitted to the Publisher. The agency and/or 
advertiser understands that materials submitted 
solely at its own risk.
11. Advertising schedules composed of mixed 
space units are entitled to normal discounts except 
that smaller units cannot be added to larger units 
to gain the larger space frequency discount.
12. Digital f iles supplied by the advertiser or 
agency must be to the correct specifications. The 
Publisher will not give any rebate or compensation 
for advertisements for which incorrect digital 
material has been supplied.
13. All advertising copy that might be mistaken by 
a reader as news, feature or other non-advertising 
materials must be clearly marked “advertisement”, 
“advertorial” or “marketing feature”.
14.  T he Publ isher do es not guarante e any 
given level of circulation or readership for an 
advertisement or insert.

15. Stipulations on adver tising orders which 
differ from the above rates or conditions are not 
considered binding unless expressly acknowledged 
in writing by the Publisher.
16. It is understood that the advertiser and agency 
are jointly and severally liable for payment of 
invoices for advertising published hereunder. 
17. In consideration of the Publisher’s reviewing for 
acceptance, or acceptance of, any advertising for 
publication, the agency and advertiser agree not 
to make promotional or merchandising reference 
to Beijing Tatler in any way except with the prior 
permission of the Publisher in each instance.
18 .  A l l  c o m p l a i n t s  o r  c l a i m s  r e g a r d i n g 
advertisements published must be made in writing 
within 15 days following the date of publication and 
be sent by registered post or recorded delivery to 
the Publisher. Complaints or claims received after 
this deadline will not be entertained.
19. Oral commitments on special positions, make 
good adver tisements ,  compensation or any 
other matter will not be binding unless expressly 
acknowledged in writing by the Publisher.
20. The placing of an order for insertion of an 
advertisement shall amount to an acceptance 
o f  t h e s e  t e r m s  a n d  c o n d i t i o n s  a n d  a n y 
terms inconsistent with these (including oral 
commitments, rates and rules) shall be void unless 
varied in writing and signed by the Publisher.
21. Incorrect rates or conditions on insertion orders 
which do not correspond to the rate card will be 
regarded as clerical errors and the advertisements 
will be published and charged for at the applicable 
rates in effect at time of publication.
22. No waiver or indulgence by the Publisher shall 
be effective save in relation to the matter in respect 
of which it was specifically given in writing.
23. This agreement shall be construed under and 
be governed by the law of The People’s Republic of 
China and the parties submit to the jurisdiction of 
the PRC courts.
24. If a provision in these terms is determined to be 
void and unenforceable, in whole or in part, it shall 
be severable from and not be deemed to affect or 
impair the validity of any other provision.

EDITORIAL CONTENT
THE essential guide to the very best in life, Beijing Tatler runs the gamut 
of high-end living, from smart parties to fine dining, from international 
fashion to luxury travel. Beijing Tatler has unparalleled access to the world’s 
most glamorous people, the exotic places they frequent and the desirable 
objects they own. The magazine showcases all this via exclusive features 
that are insightful, entertaining and presented with style. 

Distinguished by wit and savoir faire, Beijing Tatler is an indispensable 
part of life for the city’s sophisticates. Our well-heeled readership shape 
opinions and trends in Hong Kong, in China and across the region. This 
affluent and influential group is almost impossible to reach - except 
through the pages of Beijing Tatler. 

Seventy per cent of the Beijing Tatler editorial will be focused on, 
devoted to and written in Beijing; the other thirty per cent consists of 
international features that are very relevant to our readers.

Find out about what is in each new issue by clicking on www.bjtalter.com.

TARGE    T E D  REA   D ERS   H I P  P ROFILE      :  H i g h - s p e n d i n g  c o n s u m e r s 
of luxury brands, Beijing Tatler readers include celebrities, corporate 
executives, senior government officials and frequent travellers who stay at 
the top hotels in Beijing and who use premier airline lounges.

material specifications
CTP Process: Supply material in one of the below formats only: 
• PDF file in high resolution (with fonts and images embedded)
• InDesign CS2 file (with fonts in MAC format and images embedded)
• Illustrator CS2 file or below (with fonts outlined)
• Photoshop file (with fonts rasterized)
Note: Film will not be accepted

Remarks: 
1. All picture resolutions not less than 300 dpi.
2. Files to be saved as CMYK where possible.
3. �Colour proof in the form of a low resolution JPEG file MUST be provided 

to ensure colour quality.

Printing: By offset. Perfect bound. All four-colour advertisements 
printed on art paper.

Booking Deadline: Six weeks preceding the month of publication. 

Closing Deadline: No postponement accepted after the f if th week 
preceding the month of publication. Closing date for all material is the first 
day of the month preceding the month of publication. 

Advertising Rates (in RMB) for 2009

(All rates indicated are monthly or per insertion)

Accredited Advertising Agency Commission: 15% of gross 
Guaranteed Positions: Depending upon availability of space and 
subject to the following surcharges:
• Fixed position: 20% loading
• Page facing editorial: 15% loading
• Bleed pages: 5% loading

Non-Standard Adver tis ing: Rates quoted are for basic process 
colours (Cyan, Magenta, Yellow & Black). Rates for inserts, special 
colours, metallic inks, gatefolds and other non-standard advertising are 
available from the Publisher.

Payment: Payment is due upon receipt of invoice, which will be rendered in 
RenMinBi. Payments are to be made in this currency. In the event of dispute 
over amount due, advertiser/agency agrees to remit full amount due before 
resolving dispute.

Overdue Bills: A delinquency charge of 1.25% interest will be made on 
any invoice outstanding for more than 30 days from the date of invoice. 
The Publisher reserves the right to change payment terms to cash at any 
time and to refuse to publish further advertisements until full payment.

	 1 TIME	 6 TIMES	 12 TIMES

Full Colour

FULL PAGE	 75,286	 70,732	 64,027

HALF PAGE	 55,598 	 52,268 	 47,214

BACK COVER	 125,268	 117,750 	 106,482

INSIDE FRONT COVER SPREAD	 173,116	 162,732	 147,188

SOCIETY (ANNUAL): 1 TIME RATE ONLY

ADVERTISEMENT SIZES

Screen Line: 175 lpi for colour

Type area
285mm(H) x 101mm(W)

FULL-PAGE

Bleed size
315mm(H) x 476mm(W)

Trimmed size
305mm(H) x 456mm(W)

Type area
(Individual page)

285mm(H) x 208mm(W)

TWO-PAGE 
SPREAD

Type area
139.5mm(H) x 208mm(W)

Bleed size
315mm(H) x 238mm(W)

Trimmed size
305mm(H) x 228mm(W)

Type area
285mm(H) x 208mm(W)

HALF-PAGE
VERTICAL
(Non-Bleed Only)

HALF-PAGE
HORIZONTAL
(Non-Bleed Only)

The Publisher reserves the right to trim 10mm off each edge to the trimmed page dimension. Type matter and illustrated material not intended to bleed must be kept to this tolerance.


