
01. Requests for advertising space must be 

accompanied by a signed insertion order made 

out to Edipresse Singapore Pte Ltd, 211 Henderson 

Road, #07-04, Singapore 159552.

02. The Publisher reserves the right to edit, revise, 

reject or cancel any advertisement at any time.

03. The Publisher will not be liable for any errors 

or omissions resulting in consequential or other 

loss or damage of any kind whatsoever (whether 

anticipated or not) whether occasioned by (i) failure 

of any advertisement to appear on the specified 

date (or at all); (ii) errors in any advertisement 

published; (iii) errors in key numbers; (iv) changes 

made after closing date; (v) colour quality or errors 

appearing in advertisement which are placed after 

our published deadlines or due to late delivery of 

digital film from the advertiser or his designate; (vi) 

or for any other reason whatsoever.

04. All advertisements are accepted and published 

by the Publisher upon the representation that the 

agency and/or advertiser is authorised and is able 

to grant rights to publish the entire contents and 

subject matter thereof and that such publication 

will not violate any law or regulation or infringe 

upon any right including without limitation right of 

privacy, decency and intellectual property. If the 

agency is making an advertising related request on 

behalf of the advertiser, the agency confirms that it 

is authorised to bind the advertiser to any resulting 

commitment. In consideration of the Publisher’s 

acceptance of advertisements for publication, the 

agency and/or advertiser will jointly and severally 

indemnify, defend and save the Publisher harmless 

against any and all loss or expense resulting from 

claims or suits or loss or damage based upon the 

contents or subject matter of such advertisements 

including, without limitation, claims or suits for 

libel, violation of right or privacy, plagiarism and 

copyright infringement.

05. Adver tisements must be inser ted within 

one year from date of f irst inser tion to earn 

frequency discounts.

06. In the event of material insertion instructions 

not being received by the published deadline, the 

Publisher reserves the right to repeat a previous 

advertisement of the same size or to run a house 

advertisement for which the advertiser will be 

liable for full payment.

07. Cancellation of an advertisement order will be 

accepted only if it is received by the Publisher, 

in writ ing, not later than close of business 

six weeks prior to the first day of publication. 

Any cancellation made after this deadline will 

render the advertiser and/or agency liable to 

pay the contracted rate in full for the cancelled 

advertisement whether or not it is published.

08. If the advertiser or agent gives notice of 

cancellation or reduction of any part or portion 

of the work contracted for, then any preferential 

rates and/or position protection originally agreed 

shall cease to apply and the normal rates as 

set out herein shall apply instead. Likewise, on 

cancellation or curtailment by the advertiser or 

agent of a contract for a number of advertisements, 

any preferential rates and/or position protection 

shall cease and the normal rates as set out herein 

shall apply to advertisements or insertions already 

used up to the date of cancellation or curtailment.

09. The Publisher reserves the right to destroy all 

digital files, transparencies, photographs or other 

material after a period of six months. Such material 

will not be returned to an agency or advertiser 

unless requested in writing.

10. While every reasonable care is taken, neither 

the Publisher nor its agent is responsible nor 

liable for any loss or damage to digital files, 

transparencies, photographs and other material 

submitted to the Publisher. The agency and/

or advertiser understands that materials are 

submitted solely at their own risk.

11. Advertising schedules composed of mixed 

space units are entitled to normal discounts except 

that smaller units cannot be added to larger units 

to gain the larger space frequency discount.

12. Digital files supplied by the advertiser or 

agency must be to the correct specifications. The 

Publisher will not give any rebate or compensation 

for advertisements for which incorrect digital 

material has been supplied.

13. All advertising copy that might be mistaken by 

a reader as news, feature or other non-advertising 

materials must be clearly marked “advertisement”, 

“advertorial” or “marketing feature”.

14. The Publisher does not guarantee any 

given level of circulation or readership for an 

advertisement or insert.

15. Stipulations on advertising orders which 

dif fer from the above rates or conditions are 

not considered b inding unless expressly 

acknowledged in writing by the Publisher.

16. It is understood that the adver tiser and 

agency are jointly and severally liable for payment 

of invoices for advertising published hereunder. 

17.  I n  c ons ide ra t i on  o f  the  Pub l i she r ’s 

reviewing for acceptance, or acceptance of, 

any advertising for publication, the agency and 

advertiser agree not to make promotional or 

merchandising reference to Singapore Tatler in 

any way except with the prior permission of the 

Publisher in each instance.

18 .  A l l  comp la in ts  o r  c la ims rega rd ing 

adver t isements publ ished must be made 

in writing within 15 days following the date of 

publication and be sent by registered post  

or recorded delivery to the Publisher. Complaints 

or claims received after this deadline will not  

be entertained.

19. Oral commitments on special positions, make 

good adver tisements, compensation or any 

other matter will not be binding unless expressly 

acknowledged in writing by the Publisher.

20. The placing of an order for insertion of an 

advertisement shall amount to an acceptance 

of these terms and conditions and any terms 

inconsistent with these (including oral commit-

ments, rates and rules) shall be void unless varied 

in writing and signed by the Publisher.

21. Incorrect rates or conditions on insertion 

orders which do not correspond to the rate 

card will be regarded as clerical errors and the 

advertisements will be published and charged 

for at the applicable rates in ef fect at time 

of publication.

22. No waiver or indulgence by the Publisher 

shall be effective save in relation to the matter in 

respect of which it was specifically given in writing.

23. This agreement shall be construed under 

and be governed by the law of the Singapore 

and the parties submit to the jurisdiction of the 

Singapore courts.

24. If a provision in these terms is determined to be 

void and unenforceable, in whole or in part, it shall 

be severable from and not be deemed to affect or 

impair the validity of any other provision.
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A     growing list of 
American tycoons has taken The Giving Pledge, a promise to give half their wealth away for 
a good cause. Here in Singapore, our former president SR Nathan is a fine example of a true 
philanthropist – he started the President’s Challenge in 2000 to encourage more people to give 
back to society. We also look at how philanthropy takes myriad forms when extraordinary 
individuals use unusual approaches such as choral therapy to aid those in need. And speaking 
of extraordinary people, we turn  the spotlight on 12 of our nation’s young achievers – who 
knows, one of them may just be the next Mark Zuckerberg.

 hong kong tatler 1 june 2007
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Kaleidoscopic Style 
p.236

Tread of Luxury 
p.246

Lineage of Passion  
 p.247

Defining Moments  
p.256

 Treasure To Keep
unveiled at baselworld 2011, the rolex oyster perpetual 
Datejust Special Edition possesses the perfect balance of strength 
and seduction. Boasting a technical prowess supported by the 
Perpetual rotor self-winding mechanical movement, this enviable 
beauty shines with a bezel set with 12 brilliant-cut diamonds, an 
invisible clasp, and a Goldust Dream dial, highlighted by pink gold 
dust and delicate motifs on black or white mother-of-pearl. The first 
34mm model produced in 18-karat Everose gold, an exclusive Rolex 
alloy, this model was fashioned for the power woman – it is truly a 
vision of femininity, finesse and exquisite precision.

gotta have it

October 2011

lifelive it up

October 2011
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 Miracle Glass
famous french sculptor, françois-auguste-rené rodin, was hailed as the progenitor of 

modern sculpture in the 19th century. In 1860, Rodin finally met his match – René Lalique. To celebrate 
Lalique’s 150th anniversary, the Hommage à René Lalique collection re-interprets his insights into the art of 

sculpting. The shapely nuances exemplified in the rounded curves of the young priestesses of Bacchus on 
the Bacchantes Vase is a fine example of the brand’s delicate handcraftsmanship on a 1927 design.
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Wild Flower 
p.60

Seventh Heaven 
p.62

Birds of a Feather 
p.64

King of Hearts 
p.72
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FACESbe seen

October 2011

Vivid Expression
exemplifying her native people’s spirit of 

giving, local-based Taiwan artist Christina Chen (right, 
seen here with Vanessa Shih and Peter Kwee), recently 
put her oil paintings and Chinese calligraphy works up 

for auction in aid of the Straits Times School Pocket 
Money Fund, in conjunction with Taiwan’s centennial 
celebrations here. Known for her vivid images and use 

of bold colours, the multi-disciplinary artist has had 
her works exhibited at international art fairs.

The Spirit of High Society

CONTENTS
Publisher's letter / editor's note
An introduction to the month’s theme and contents
Contributors
Short profiles of the international talent in the 
magazine
Tittle Tattle
News items about people and culture. Also  
includes an events calendar, city gossip  
and international diary

FACES
The Parties, The Gossip, The Movers  
and Shakers
Soiree
The most exclusive events, covered only  
by Singapore Tatler
IT Girl
The evolution of style of a famous,  
gorgeous socialite
People
Profiles of the most fascinating personalities  
from Singapore and around the world
Leading Ladies
Three trendsetting socialites show off the look  
of the month
Jetset
A spotlight on international celebrities and royalty
Jetset Event
Exclusive brand parties from around the world, 
attended by the world’s most beautiful stars
Onlooker
Coverage of local parties and events

LIFE
Luxury Experiences to Savour
Concierge
Five pages that showcase the best of high-end 
services, from bespoke tailoring to spa treatments, 
from travel to dining. Includes Editors’ Picks  
– The Best of Asia
Social Bites
Discover the best restaurants with Singapore’s elite
Hot Spot
Go behind the velvet rope of the city’s hottest  
clubs, lounges and nightspots
Wine
Experts introduce the best vintages and the  
top winemakers of the world
Art
Artist profiles and hot topics for the collector
Auctions
A look at the biggest, most exciting international 
auctions of the month

Gallery
Stunning photographic essays
Homes
The grandest of private residences in Singapore  
and around the world
Property 
The region’s best properties to invest in
By Design
The latest gadgets and technology
Wealth
Expert advice on how best to save and invest
Business  
Interviews with leaders from finance to art  
and other luxury businesses
Motoring
Test drives of the newest luxury cars 
Travel
The hottest destinations, the most  
exclusive experiences

FEATURES
In-depth and original local and international 
articles, from lifestyle trends to celebrity interviews 
to brand stories, each complemented by stunning 
photography and illustrations. Also includes 
hot fashion stories from the most talented 
photographers and stylists, both local  
and international

STYLE
Beautiful things to have and hold
Accessories
New trends and products, presented  
in creative ways
Beauty
How to look and feel your best
Style File
A well-known and stylish socialite showcases  
his or her favourite items
Highbrowse
A review of the latest products
Style Focus
An interview with the designer or CEO  
of a luxury brand
Watches 
The latest haute horology and bejewelled timepieces
Horoscopes
The month ahead, as told by a respected astrologer
Objet Grande
Our signature final page. Each month, we present 
one amazing object from the most luxurious  
brands in the world

EDITORIAL CONTENT
THE essential guide to the very best in life, Singapore Tatler runs the gamut 
of high-end living, from smart parties to fine dining, from international 
fashion to luxury travel. Singapore Tatler has unparalleled access to the 
world’s most glamorous people, the exotic places they frequent and the 
desirable objects they own. The magazine showcases all this via exclusive 
features that are insightful, entertaining and presented with style. 

Distinguished by wit and savoir faire, Singapore Tatler has been  
an indispensable part of life for the city’s sophisticates for over 29 years. 
Our well-heeled readership shape opinions and trends in Singapore and 
across the region. This affluent and influential group is almost impossible  
to reach – except through the pages of Singapore Tatler.

Find out about what is in each new issue by clicking on  
www.asiatatler.com.

Distribution: Singapore Tatler is available through subscription. 
It is also available at Singapore’s best bookstores, specially selected 
newsstands and convenience stores. In addition, copies are placed in 
hotel rooms, airline lounges and the first/business class sections of most 
airlines serving Singapore. 
	
material specifications
CTP Process: Supply material in one of the below formats only: 
• �PDF file in high resolution (with fonts and images embedded)
• �InDesign CS2 file (with fonts in Mac format and images embedded)
• �Illustrator CS2 file (with fonts outlined)
• �Photoshop file (with fonts rasterized)
Note: Films will not be accepted
Remarks:
1. �All picture resolutions not less than 300 dpi.
2. �Files to be saved as CMYK where possible.
3. �Colour proof in the form of a low resolution JPEG file MUST be provided 

to ensure colour quality.

bleed size (h: 315mm x w: 238mm) 
trimmed size (h: 305mm x w: 228mm):
The Publisher reserves the right to trim 10mm off each edge to the 
trimmed page dimension. Type matter and illustrated material not intended 
to bleed must be kept to this tolerance.

Printing: By offset. Perfect bound. All four-colour advertisements 
printed on art paper.

Booking Deadline: Six weeks preceding the month of publication. 

Closing Deadline: No postponement accepted after the fifth week 
preceding the month of publication. Closing date for all material is the first 
day of the month preceding the month of publication.

Advertising Rates (in SG$) for 2012

(All rates indicated are monthly or per insertion)

Accredited Advertising Agency Commission: 15% of gross 
Guaranteed Positions:  Depending upon availability of space and 
subject to the following surcharges:
• Fixed position: 20% loading
• Page facing editorial: 15% loading

Non-Standard Advertising: Rates quoted are for basic process 
colours (Cyan, Magenta, Yellow & Black). Rates for inserts, special 
colours, metallic inks, gatefolds and other non-standard advertising are 
available from the General Manager of Sales.

Payment: Payment is due upon receipt of invoice, which will be rendered 
in Singapore dollars. Payments are to be made in this currency. In the 
event of dispute over amount due, advertiser/agency agrees to remit full 
amount due before resolving dispute.

Overdue Bills: A delinquency charge of 1.25% interest will be made on 
any invoice outstanding for more than 30 days from the date of invoice. 
The Publisher reserves the right to change payment terms to cash at any 
time and to refuse to publish further advertisements until full payment.

ADVERTISEMENT SIZES

Screen Line: 175 lpi for colour

Bleed size
315mm(H) x 476mm(W)

Trimmed size
305mm(H) x 456mm(W)

Type area
(Individual page)

285mm(H) x 208mm(W)

TWO-PAGE SPREAD

Bleed size
315mm(H) x 238mm(W)

Trimmed size
305mm(H) x 228mm(W)

Type area
285mm(H) x 208mm(W)

FULL-PAGE

	1 TIME	 6 TIMES 	12 TIMES	 18 TIMES

Full Colour

FULL PAGE	 8,118	 7,712	 7,326	 6,959

INSIDE COVERS	 10,148	 9,640	 9,158	 –

BACK COVER	 12,117	 11,568	 10,989	 –
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night 
splendourThe sprawling landscape sets the stage for a midnight swim under the stars 
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A RICH OLD HOUSE GETS THE RAMON ANTONIO TOUCH  

OF SIMPLE CONTEMPORARY ELEGANCE, ExCLUSIvE vIEwS AND  

FUNCTIONALISM, wRITES MARGE C ENRIQUEZ

this 
 month’s 

luxurious 
item

EXTRA VALUE MEALCrafted by Christofle’s master silversmiths, a fork and knife from the Haute Orfèvrerie Malmaison Diamants flatware selection 
can be yours for a 
palatable price of 
$11,391 each

objetgrande
A Royal Feast
the mantra “eat breakfast like a king, lunch like a prince, and dinner like a pauper” gets new meaning thanks to Christofle and its Malmaison Diamants flatware model, which allows even the most humble of meals to be transformed into a kingly dining experience. Part of the silverware manufacturer’s exclusive Haute Orfèvrerie collection, this comes in two dazzling styles – the traditional version features a multitude of diamonds set along the outer edge of the design, making up a 110-piece set that scintillates with nearly 12,000 diamonds weighing some 70 carats in total; and the Shower of Diamonds version, where each fork, knife and serving spoon is besieged with bijoux at its centre, boasting a total of nearly 3,000 diamonds weighing some 70 carats. Indeed, if decadence was defined by how you eat rather than what you eat, then royalty and cognoscenti alike can expect a lifetime of luxury, one bite at a time.
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from left:

Despite pairing precious metal and 

mega-watt gems with a technically 

complex mechanism, Ocean Tourbillon 

by harry winston doesn’t look the 

least bit superfluous. While far from 

understated, this rose gold beauty, 

festooned with baguette- and brilliant-

cut diamonds on the case and lugs, 

expresses a sophistication that often 

eludes complication watches with a 

high carat count. Much of this has to 

do with the watch’s stately dial, 

featuring an off-centred hour-and-

minute sub-dial at the top, that is set 

against a gorgeous plate with Côtes 

de Genève engraving, and the 

tourbillon mechanism at the bottom. 

This version of the Ocean Tourbillon 

is limited to 10 pieces.

Meantime, franck muller, self-

proclaimed “Master of Complications”, 

has a grand complication pow-wow in 

the Reference 7880 Tourbillon 

Perpetual Calendar. As its name 

clockwise from top left:

f.p. journe crafts some of the most 

classically elegant and technically astute 

timepieces, and the Tourbillon Souverain is 

testament. Beneath the serenity of the 

watch’s 40mm platinum case and 

geometrically pleasing dial is a movement 

featuring a constant force escapement, 

which ensures consistent transfer of 

energy throughout the watch for top-rate 

accuracy. Another highlight is the 

movement’s “dead-beat seconds”. A 

tribute to vintage timepieces, this feature 

comprises a second-hand that ticks in one-

second increments. 

For collectors who like sporty complication 

watches, cvstos’ EvoSquare Tourbillon 

Sport is framed by a solid and chunky square 

titanium case. The watch oozes alpha male 

machismo, from the industrial-style exposed 

screws and skeleton dial, to the fiery red 

tourbillon cage. Offering a robust 

performance to match, the watch is 

engineered to be highly durable and sturdy; 

fortified by anti-shock mechanisms and an 

architecturally sound construction. It is 

water-resistant to 100m.

As much as bovet’s Tourbillon Orbis 

Mundi brims with decorative charm, the 

watch is also imbued with high practicality. 

At first, collectors will be enchanted by the 

watch’s artisanship, accentuated by a 

pocket watch-inspired winding crown at 12 

o’clock, serpentine hands, lotus flower-

shaped tourbillon cage and exquisite 

finishing all over. Aesthetics aside, this 

white gold timepiece makes a handy travel 

companion with its two-time zone feature, 

which boasts a day-night display on the 

away sub-dial, a city window, and sliders at 

the case side for rapid time adjustment. 

A forward-thinking tourbillon grand 

complication, christophe claret’s 

DualTow is Claret’s first self-branded 

timepiece, and he lavishes it with a 

myriad of technological wonders. 

Besides audaciously showing time on 

rubber belts instead of using normal 

dials and hands, other technical 

highlights include a flying tourbillon, a 

monopusher chronograph, and a 

hammer and gong that chime each time 

the chronograph pusher is activated. 

Poetry  
in Motion
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implies, this watch features a perpetual 

calendar, which indicates day, date, 

month, moon-phases and leap years; 

and the vaunted tourbillon 

complication, which negates the 

effects of gravity on the movement for 

greater timekeeping precision. here, 

the stunning technical beauty is clad in 

regal rose gold and housed in the 

brand’s signature Cintree Curvex case 

for unmistakeable identity.

Thoroughly befitting its name, 

hublot’s King Power Tourbillon is a 

tour de force. limited to 30 pieces, 

this 48mm behemoth is a sight to 

behold, brandishing a multi-layered 

dial with column-style bridges flanking 

an off-centred hour-and-minute dial 

and spinning tourbillon. Technical 

watch buffs will be thrilled by the 

watch’s mechanism, which is driven 

by the hUB 6002 Tourbillon 

movement with 120-hour power 

reserve conceived and manufactured 

entirely in-house. 

Sculptural, complex and evocative, the 

tourbillon watch has been desired by collectors  

and revered by watchmakers since its 

invention in the 18th century. Here are some 

astounding modern interpretations

LIGHTNESS OF BEING
Emerald ring set with a 17.59-carat sugarloaf-cut emerald with diamonds from Chopard’s High Jewellery collection; chiffon dress with floral bolero and strappy platform heels, both by Gucci
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Commanding a presenCe with an innate sense 
of graCe and ConfidenCe, Singapore TaTler’S 

most stylish lady, Rany MoRan is a piCture  
of resplendenCe against the historiCal  

Charm of the majestiC malaCCa
n photography ek yap  n styling jerome awasthi

Distribution
SINGAPORE TATLER is distributed in the passenger 
lounges and inflight cabins of these major airlines.

Airlines
British Airways  

Cathay Pacific Airways 

Emirates Airlines

Jet Quay

Lufthansa

My Jet Asia

Northwest Airlines 

Pacific Flight Services

Qantas Airways 

Rainforest Lounge

SIA Customer Service Desks

Silver Kris Lounge and Silver Kris Gold Lounge

Singapore Airlines

Thai Airways

Universal Singapore Airport Services
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Private 
banks
SINGAPORE TATLER 
is distributed in the 
VIP lounges of these 
leading private banks.
• ABN-Amro

• ANZ

• BNP Paribas

• Bank of Singapore

• Citi Bank

• Credit Agricole

• Credit Suisse

• DBS

• Deutsche

• EFG Bank

• Falcon

• HSBC

• JP Morgan

• Julius Baer

• LGT

• Merrill Lynch

• Pictet & Cie

• RBS Coutts

• Rothschild

• Sarasin-Rabo

• Societe Generale

• Standard Chartered

• UBS

• UOB

• VP

Hotel Distribution
SINGAPORE TATLER is distributed in the 
executive lounges, business centres, suites, 
and VIP/deluxe rooms of these leading hotels.
 
Amara Sanctuary Resort Sentosa
Capella Singapore
Conrad International Centennial
Crockfords Tower Hotel, Resorts World Sentosa
Fairmont Hotel
Four Seasons Hotel
Fuller ton Bay Hotel
Fuller ton Hotel
Goodwood Park Hotel 
Grand Copthorne Waterfront Hotel
Grand Hyatt Singapore
Hilton International
Hotel Intercontinental
Hotel Michael, Resorts World Sentosa
M Hotel
Mandarin Oriental Hotel
Marina Bay Sands
Marina Mandarin
Marriott Hotel
Meritus Mandarin
New Majestic Hotel 
Orchard Hotel
Pan Pacific Hotel
Pan Pacific Orchard
Raffles Hotel
Regent Singapore
Ritz Carlton Millenia
Royal Plaza On Scotts
Sentosa Resort & Spa
Shangri-la Hotel
Shangri-la’s Rasa Sentosa Resort
Sheraton Towers
St Regis Hotel
Swissotel Stamford
The Scarlet
Wangz Hotel
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Singapore 
grand prix 
night race 
23.09.2011-
25.09.2011
VenUe
Marina Bay 
Circuit 
FUn Fact 
The 
entertainment 
lineup for the 
Singapore Grand 
Prix 2011 cost a 
whopping  
$5 million

As singApore whizzed into its fourth yeAr As host of the 
F1 night race, the buzz And excitement in the Air wAs As 
pAlpAble As it wAs in its inAugurAl yeAr, with the perfect mix 
of stAr-studded pArties And high-octAne entertAinment Acts 

Winning Formula
the air was thick with excitement this September, as the Singapore Grand Prix brought together the best on the F1 circuit, including SebaStian Vettel, JenSon bUtton, lewiS hamilton and Fernando alonSo amongst other high-profile racers, to compete for the first spot on the podium. Having won the preliminary races on the two previous nights, all bets were on Red Bull’s Vettel to take home the trophy, and he did not disappoint as he beat Button to the finish line by a mere 1.7 seconds. 
Taking in all the thrills and spills from the fever-pitch race were guests of hsbc Private Bank and Audemars Piguet, who both organised a private 

Mark Webber, 
Sebastian Vettel 
and Jenson Button

Chin Bottinelli,  
Michelle Saram 
and Ajai Zecha

Kabir Bedi

Ludacris and 
Rachel Kum

suite for their privileged friends and customers. For three nights, they enjoyed the high adrenaline race from the best view in the house, and with ear-plugs firmly placed, they cheered on their favourites from the open-air sky lounge. Although Audemars Piguet’s ambassador michael SchUmacher crashed his Mercedes dur-ing the final race, that did not create a dent in the buoyant spirits of guests, including John leUng and pierangelo bottinelli, who were all-smiles at the race. Making the event even more exciting and one-of-a-kind for hsbc’s guests, former F1 champion Jean aleSi made a special appearance to chat and mingle with chief executive of hsbc 

Gerardo Domenico Lanuza, Sebastian Bottinelli,
Mustafa Yavuz, and  
Olivier Dyens 
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ArtisAns’ 
Touch
the Hands 
that Built 
an Empire

LigHts, 
cAmerA, 
AcTion
Lunch With 
Guy Savoy
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